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Client: Barclaycard

White paper on payments

9 barclaycard
Start today

Demuystifying
the payment &
landscape

PSD2, SCA and the curity challenage

’

Section 1:
PSD2 and the road to SCA

PSD2is a big step forward for security and has
rmany interlocking elements. Here's how the pieces
come together.

A new digital frontier

The reguiE ory ernviconment foc B apean pagments s complex and coret antiy
@alving. New mandates and (r oracals emerge eviry uel - craating a hast of
New abbveviations and acromys - while secuwity s corsanthy plawing catdh up
with saphisticated fraudsters and the vast amowks of data generated aveny day

SCA I8 designed ta tackle the rsing levels of oniine fraud and safeguard data.
eCommerce = and now especialy makile commerce = is a prime tacget for
fraudsters. n 2012, E140m was lost to eCammerce fraud n the UK alone.

By 2017, the figw e had more than dovbled

While mast people agree that we need Sronger Measures to prevert onine fraud,
some feel that heghrened seaurty may have a negative effect an the shappng
experience and inmpact sales through cat abandonment - whidh, of course

Is anather form of loss,

This & the challenge that payment service praviders face in mglementing
the requirements of PSO2. Mareaver, it's been 8 long jourmey and macy
eps remain.
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Client: Safenetpay

Project: Online payments white paper

safenetpay

Online payment
systems

How accepting and making digital payments
can help your business to thrive

Summary

Al the heatt of every b
ability 10 receive money :
10 pay s supp and other creditors h
When ths happens smodthi
flow & optimsed and the t
beon ahealthier footing Banks the radn
payments now face competition from a
huge number of fintechs ampanes
Who have moved Imo the payments
space and offer alte mative services

domestically and intemationally, from
purchase through to settiement, and at
me Time e msure securnty and

fricon s

VMerTce

nalengines

dof paymems [
CONSUME! expectations are

transforming the way buyers and On the ik
nteract and as the digital ho
OWE PaymMents are notonly 1ol of 1oday's payment service

Ing onlineg, they are becoming providens, and how can strengthen

ing pages we describe

anline payments are evalving the

necressingly oo border and mabile your business through digital
vasacton

That's why Dusines ses must Think

carefy

strategies and tlech

SMES lsmall and medium-sed

eNle PSS s) MUST use pannens who

can handle the flow of money

payment

ology chokes
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The new world of payments
How online payments work

Payment service providers

Choosing a payment service provider
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Client: IS Prime

Project: White paper on FX brokerage

IS Prime

Seize the Day

For retail FX brokers, why is now the
best time to optimise your business?

GLOBALGROWTH AND COMPETITION

THENEW REGULATORY LANDSCAPL
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Client: Swoop Funding

Project: Report on alternative finance

Introduction

Sean Martin | www.smcreativewords.com



CREATIVEWORDS

Client: Farebrother real estate advisors

Project: All copy for an annual report on the London market

THE CENTRE OF

LONDON

2017-18 creciieniacrepon

UNION

STREET PARTNERS

| EXECUTIVE SUMMARY

2017 HEADLINES

4.4

m sq ft
Total
Take-up

FAREBROTHER & UNION STREET PARTNERS

Theoccupler and investment markets enjoyed
a successful year. Performance across both
exceeded expectations despite the shadow
of Brexit and general market uncertainty.
Although the General Elaction result was
initially a shock. it had no effect on overal
market activity and it was business as usual,

Total take-up (n 2017 was 4.4m 2q ft. the

mmmmmmzn-amms
Pre-lets and new and refurbished took 55% of total
leaced volume, the highest for the past 10 years.
compared with an average of 38% for the decade.
The DAMIT sector once again accounted for the
largest proportion of leasing activity. Atter a very

Availability rose by 13% over the year to stand at
27m sq ft 3t the end of 2017. it however remained
Selow tha forg-em svecag. Arcurd 13m g s
currently under construction and for delivery
i 2018, Thi sk slledare soma of the

on supply. The pipeline remains imited in 2019 and
beyond and the market needs more development
stock to cope with solid demand and restricted
“upply

On the investment front. 2017 was notable for the
first rise in interest for 10 years — up from 0.25% to
0.5%. Starfing remained weak for most of 2017 but
rallied at the end of the year. Despite the unettiing

continuing t grow. Turnover in the
Centre of London was £5.14bn, the cecond highest
in 10 yearz Whie investment activity s likely to
mltu\ Londen's overall investment appeal seems.
unshakeadle

The retail and leicure market faced higher infiation
in 2017 Evenso,

well. and operators are delivering mgnguny

zpace throughout the Centre of London. Brexit

hu
activity will increase as consumer spending and
confidence strengthen while London remains a
draw for retalers.
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Client: Nicholas Grimshaw & Partners
Project: Research and all copy for a technical profile
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Client: Markel International, Asia Pacific region

Project: All copy for regional insurance reports
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\ Markel International
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A word from Peter Phillips
Building the brand

Your insurance team

MARKEL
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Client: RDT insurtech specialist

Project: White paper on data enrichment

HOW DATA ENRICHMENT I5
TRANSFORMING INSURANCE

The rale af insurtech in harnessing big data,
entitying rizks and redefining customer servips

S0T WHITE PAFER, MOWEMEBER 2017

1. EXECUTIVE SUMMARY

2. WHAT LIES BENEATH

3. THE DATA CHALLENGE

4. FINDING THE DATA

L. THE BENEFITS OF ENRICHMENT
&, COLLABORATE TO COMPETE

T THE ADAD TO EMRICHMENT EXECUTIVE SUMMARY,

B GOPFR AMD ENRICHMENT This white paper discusses the growth and application of data
ich t and analytics. It on the benefits of big data and
4. KEY TAKEAWAYS how insurance is being transformed by a new business model that
is customer-centric, strongly collaborative and dependent on smart
technologies and the i of things.

Agrowing partnership between Insurers and Is transf: the
nzurance Induztry and creating 3 new dgital model that:

» maximises the value of data for risk analyss and market nteligence

» redefines products and services
» prioraises customer joumeys.

We examine how digital insurers are getting claser to thair customers and nteracting 3¢
mare touch points - not just when applying for cover, renewing dolickes, or makng claims.

We rewveal now Insurers are more proactive and better Infarmed, and how they are
unlozking data for fraud prevention, oredictive analysis and even preventathve insurance.

Threats and opportunities

With insurers increasingly under threat from tachnology startups, Incumbants mvst adapt to
2 new business landscape where big data, the internet of things and mobile strategies are
eszantial not Just for suzcess but also for commerclal survval.

Disrupt or be disrupted: that's the chalierge for insurers who still rely on archalkc methods
2nd legacy sysiems. But for thase who embrace digtal strategies and place structured data
2t the hear: of their nge can b

. |
Digral irgurers can diff their create value and
.| oreducts, and cress-sell and upsell n ways that were nat previously passible. And In doing
20 they can buld stronger re with their and protect th tves from

dgital newcomers.

Data comes first

0ata enrichment is the oll in the dgital machine. Not ony does i reduce fraud and help ta
orice risks more swtly and accurately, it creates 2 wider role for traditicnal Insurers and
strengthens thelr market position.

The future belongs to insurers who can extract greater value from data and find new ways

10 senve ther . It Is arole that 2 long-term dgital strategy, continuous
nnovation, and the support of experienced Insurtech partners. Abowe 3, & means creating
2 wersatie and scalebie digtal platform that can handle the huge volume of data that is
avalable to all businesses today.
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Client:

Project:

Markel International

Concept and copy for an annual report

Annual Report and Financial Statements
for the year ended 31 December 2012
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Client: SWIFT global banking network

Project: Copy for the SWIFT Annual Report

frmanl Rerww 1901

SW.LET. = Your partner in the financial world

king in harmony

ustomar’. This slogan reflocts SWAFT.S

in 1994, From satisfaction surveys fo SIBOS,
regional confarences to rebates, the customer always came first. And the
resuli? In a word, partnership.
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