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INTERNAL COMMUNICATION

Client: Markel International, global insurer

Project: Define the Markel brand in a booklet for staff worldwide

Opportunity and

enterprise

In

a niche market.

The making of Markel

It was the 1920s, the post-war decade
of boom and opportunity. A new
transportation industry was blossoming
in America and converted automobiles
known as jitney buses were becoming a
familiar sight on streets across the nation.

But there was a problem: the buses
were notoriously accident prone and
difficult to insure,

Sam A. Markel, the owner of a small
insurance company in Virginia, saw

an opportunity. He seized the initiative
and combined the jitney operators into
a mutual insurance company focused
purely on their needs.

It was a brave move, a decisive move.

Sam wrote the first public
transportation policy on record.
He also improved safety standards

and launched a pioneering claims
department. Then he turned his
attention to freight carriers. In 1930,
he created Markel Service, a nationwide
insurance and reinsurance busginess.

The brand was born.

Since then, the Markel name has
become synonymous with unusual
risks and innovation. Where others
have feared to tread, Markel has led
the way. But always prudently, always
with expert knowledge of its chosen
markets; and, above all, with an
unwavering commitment to act fairly
and honestly.

This is the essence of our business,
the bedrock of our brand, and it's
a philosophy that can be distilled
in four words...
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Our world

view

Creating a global brand.
Seamlessly.

Successful brands have one thing in
common — consistency.

Markel is no exception. From the

United Kingdom to the United States,

mainland Europe to Asia Pacific, we
must look, feel and sound identical.

Wherever we are, our brand promise
must be uniform and compelling so
that all our audiences have the same
positive experience of our business.

16 One Markel

The brand is interpreted in our visual
identity and influences our overall
message. And because our name is
appearing in new countries and regions
every year, it's vital that we speak
with a single voice.

Markel is a company on the move,

an organisation that's growing fast

and continually pushing boundaries.
‘Bold ideas, honest actions’ defines

our spirit and character; it gives colour,
credibility and consistency to our world.
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Client: Deutsche Bank

Project: Concepts and copy for internal posters

Made in China

Delivered by D}eutsche

> Wisely

.{,/ > the right

Congratulations to

everyone involved in

the USD 21 billion Deutsche Bank Z
IPO of the Industrial

and Commercial Bank

of China (ICBC). The

largest IPO in history

and another chapter

in the Deutsche Bank

success story.

A Passion to Perform. Deutsche Bank

Sean Martin | www.smcreativewords.com



CREATIVEWORDS

Client: Markel International, global insurer

Project: Features for the staff newsletter
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Going Deutsch

New Mupich team
underwrites growth in Germany
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Client: SWIFT banking network

Project: Concept and copy for a corporate style guide

WORKING AT S.

Communications

Handbook

2. Internal literature

The four categories

Our internal communication system is divided into four categories,
described below. They provide a simple and convenient way of ordering
information according to subject, and each category has individual, colour-
coded stationery. The same four categories are used for S, W.LET, Info,

Working at S.WLFET,

Working at S.W.LET. covers all the d reports and
that affect our day-10-day work at S, W.LET. Examples include bulletin
board On career opy ities and public holidays (printed

on Working at S.W.LE.T. stationery). the internal phone directory, and
Training architecture in action. The colour code is red.

News Link

This category is for time-ctitical information. Examples include & nesws
announcement from the CEQ or an important press clipping

The colour code is bluc,

Business Link

Business Link is for regular information about onr business pesformance,
products, etc. Examples include product news, the vendor catalogue, and
electronic versions of the Annual Report and other corporate literature.
The colour code is green,

Social link

This covers or general inf on sports and social
activities. Examples are bulletins on sports events, sponsorship and
recreational activiti nd the booklet on the sports centre in La Hulpe.
"The colour cade is Trov
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Client: Acer engineering and environmental

Project: Concept and copy for an internal report to staff

ACER GROUP REPORT TO STAFF
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